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Partners

Emporium M33, situated in Sale, Manchester, is a charming three-storey building that offers
adelightful shopping experience. In addition toits convenient location near the city centre,
it offers visifors a picturesque canal view within a 5-minute walk.

This local community shopis designed fo create a unique vvand fresh shopping
atmosphere, redefining the traditional retail experience into one that is much more
personal. There are fifty small, independent businesses spread over three floors withinits
walls. There are more than just shopping opportunities here; itis a destination where one
can fruly immerse themselves during the entire day.

Emporium M33 serves as a vital link between the local community and the retail sector,
fostering asense of unity and collaboration. The vendors operating within the emporium
arecharacterised by aremarkable level of independence, enjoying flexible working hours
that suit their individual needs,. Inthe absence of these vendors, the owner, Scott Lyons,
takes onthe role of a shopkeeper and cashier, ensuring smooth operations and maintaining
excellent customer service.
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The project aims fo provide proposals for stalls by exploring interior
space based on the specific needs of clients. While some vendors may
not require acompletely new interior design and are satisfied with their
existing design, the decision-making process s left taboth BA students
and the vendors themselves. The extent of customisation can range from
theinterior design of the entire stall to furniture fo details like banner
designs, depending on the preferences of the clients.

Tofacilirate this project, seven vendors have been invited to collaborate
withthe BA students. The students have been divided into groups, and
forlarger stalls, they will work in pairs. This collaborative effort ensures
that the desian process incorporates the expertise and creativity of
the students, while also considering the input and requirements of the
vendors.

During the two-week period of MSA Live, the nitial step involved visifing
the site and meeting with the collaborators to gain a comprehensive
understanding of their needs and viewpoints. This direct interaction

Agenda
M33 REBORN

allowed the team to gather valuable insights and form a solid foundation for
the project. Following the site visit, the team devoted the remaining days fo
brainstorming and developing ideas for the project. On Day 7, the team returned
tothe site to present their renderings and skefches fo the collaborators.

This presentation provided an opportunity for the collaborators to visualise
the proposed designs. The feedback received during this presentation was
crucialin making final alterations and refinements to the designs. To further
support the project, M Arch students assisted in the process. Software
workshops were provided and organised small group discussions to assist the
collaborators in turning their ideas into proposed designs.

Inaddition to the design aspect, the project also takes into account the
practicality and real-life implementation of the proposed interior designs.
Recognising the limifations of construction in the scope of the project in, the
project team also developed amodular, flat-packed shelving design. This
shelving design allows vendors fo creatively display their goods in-store.
Moreover, the designis versatile enough to be scaled up and used in weekend
markets as well, ensuring practicality and adaptability for the vendors' needs.
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) Scottis the owner of Emporium
‘n’ orium M33. He helps manage the space,

and acts as a cashier if the
individual vendors are not in.

“ g Bug and bee creations sells printed

° designs of Manchester's local
bUQSbee architecture and bees in frames, on
creations homeware and other merchandise.

Flair

GET YOUR FLAIR ON

CT Trophies sells customised
trophies, medals and other
engraved items for events and
celebrationsengraving services.

Dave the barber provides person-
alised haircufs in a relaxed private
environment.
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Collaborators

Elite Travel Agency has
been running since 1981 and
helps people schedule local
package holidays.

Flair boutique sells a variety of
trendy womens clothing from
various labels at an affordable

Off Ye'r rocker sells gothic and
alternative items ranging from
clothes to crystals, hosting a
diverse range of goods.

Shine sells a wide range of gifts
and goods under a theme of
environmental friendliness.

Existing Stores

3

The shop is nestled
along a corner of the
huilding, with shelves
subtly marking the
space.

Prints are displayed in
frames on the walls and
onhangers in the shop.

The shon is a rectangu-
lar space with a work-
shop o the rear.

Trophies and medals
are displayed on
shelves along the walls
instraight lines.

His spaceis on the
second floor, and
shares half the room
with anather vendor,
witha shelf acting as a
divider.

Stickers cover the walls
ina vihrant decoration.

Elite Travel

The space acts more of
ameefing space thana
conventional shop, with
adeskand sears o
chatwith customers.

A small noak off to one
side acfs as aresting or
waifing area.

The shopisa square
space with painted pink
walls.

Alarge window view

inta the space lets light
inand makes aperfect
frame fo display goods.

The shopisa long rect-

& anqular space wilh

goods strewn all across
ina diverse and vibrant
manner that aligns with
the character and spirit
of the punk & altera-
five goods being sold.

The shop is a squarish
space with a window

) viewletting inlight

The theme of eco
goods sold inthe storg
is reflectedinthe
wooden displays.
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Concept: Create a calm, inviting space to
allow for users toinferact with display

Wants:

- Efficient use of space
- Engaiging sign/banner
- More shelving
- Use of calm colours

Above: Orignal logo design re-arranged
with added background and shapes

DESIGN DESCRIPTION
Right: Axonometric floor plan showing

general arrangment of furnitutre

Toimprove the lack of privacy between the customers
at the waiting area and the customers at the consulfing
area, | re-arranged the layout of the space and added a
semi-private partition to better differentiate the zones
of the in this confined 3m by 3m office space.

Below: Render of how the space can be
filled and interacted with

ELITE

FEEDBAGK ‘ v
il i It . o anifhng e partition Hmoiing WIS custon ¢
After speaking fo the client, she brought up the issue of the sofa not being able fo fit in the room, W, we ey of wu dopn ond

oy geced eusvng tuttng obwet astead

cabimt

\
by doimg s, Tt

Additionally, she mentioned that my design may not have enough storage space as it does not oes s

take into account of her existing cabinet. e st P EE 0
ie  space

which was resolved through more re-arranging.
Client Comments:

Client liked the use of the ceiling space, and suggested that the left shelves
can be removed to open up sightlines and views.
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Concept:

Client likes wood & organic theme
“Forest” store, “wanderlust”
Precedent: Bilrolandschaft, German
office design; organic layout causes
psychological de-stress, pleasant
shopping experience

Precedent: Gruen Transfer;, non-
geometric circulation, forces people
1o look ar more surfaces, increasing
likelihood of sale

T \ove presesssesnsen ety
Below: View from cashier's desk perspective floorplans e teetertertesterreneea.

g e g% D:D “@2 Client Comments:
= -~ Theclient
#
iﬁh 3 % lji" particularly liked

the wavy forms to
create 'forest-like'
circulation.

One change would
be to reposifion or
conceal storage in
the shop.

@

(14

Above: 1:50, Nn
Various store N\ &
layouts
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Flatr

'GET YOUR FLAIR ON -

() FlairBoutiquelUk
@ flairboutique.couk
@ flairboutiqueuk
(3) 07775627 040

The design mainly uses the colour pink to match the client’s brand-
ing scheme. Additionally the new arrangements of the store aim to

include more greenery fo the desian. Furthermore, the mannequin's
hands are used fo display the store’s handbags.

L e |

Client's Comment:

She wanted drawings
showing the display of
the store.
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@ Client: Davethe

@ harber

@ Location of Site:

@ Emporium, Sale,
@ Creater Manchester

Banner Design

DESIGN DESCRIPTION;
Acontinual clothing
rail that moves across
- thespace. Inspired by
bold, sharp punk stylein )

which the vendor sells, OFF YER ROCKER
and hot pink hangers
influenced by the
original pink wall divider

j Plan View

DESIGN DEVELOPMENT

The structure of the rail went through iterations in order
to conceive this final concept, that include both factors of
efficiency and quirk (the type of items sold).

Alternate banner design

Comments from client: My client gave
me a good feedback regrading my
design proposal and he is happy with
everything. The only thing he suggested
that limproved was fo add colours fo the
rose for the logo which | ended up doing.

| decided to change the existing shelfin
the barber shop. | got some inspirations
formy design idea from Pinterest. The
concept for the shelf was for it to be
made out of wood and for it tohave a
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For my design | was inspired to create
new display shelves for the shop that
could properly showcase the accessories,
additionally | wanted fo create amore
navigable layout for the furniture within
the store.

Client Comments:
Client suggested that the glass case design
be removed for a more open shopping display.

DESIGN DEVELOPMENT

For the first shelf | played around with the shelf sizes to create a captivaing display shelf, this
theninspired my logo. For the second design | did a shelved table af the bottom and a see through
glass cabinet attached fo the fop.
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Rencers

Development

Grid arrangement approach

Every trophy holds significant value for

both the vendors and the end users,
warranting the need for individual frames

to showcase them. Utilising grid arrangements
allows for a visually pleasing separation of
each reward. To accommodate the varying
sizes of trophies, certain grids are connected
, ensuring a consistent appearance without
compromising overall harmony. Any extra
copies are concealed behind doors and
handles, allowing customers to concentrate
on the specific models on display shelves

P o T

Add handles and doors

Remove & Connect

Shelving

Floor Plan Inifial observation

- Narrow Layout of space
- Height difference between
first floor and loft

-Dominated by shelves
-Plenty of trophies at the aisle
m Caster : Site Photo
1 Not opento public

Eitto gathering
space

T — \‘7j
[ L L-J
e ol J»

L - i T
[ ———— 4 | i et
|

" Above: Initial skerches

\ariations

Final outcome
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Pieces of Model

Scale Models

Example in Cashier Example in Off Ye'r Rocker




ABOUT

Eachyear the MSA LIVE programme unites
Masters Architecture year 1students with those
inBAyear1andyear 2 and Masters Landscape
Architecturein mixed-year feams fo undertake
live projects with external partners fo create
socialimpact.

LIVEPROJECTS

AIIMSALIVE projects are live. A live project

is where an educational organisation and an
external partner develop a brief, timescale, and
outcome for their mutual benefit.

SOCIAL IMPACT

AlIMSALIVE projects have social impact. Social
impact is the effectan organization’s actions
haveonthe well-being of a community. Our
agendas are sef by our external collaborafors.

EXTERNAL PARTNERS

MSALIVE projects work withmany
organisations: charities, community groups,
social enterprises, community inferest

STUDENT-LED

Our MSA masters students fake the lead in

the project conception, brief development,
delivery and co-ordination of asmall project.
Other cohorts joined for an eventful 2 weeks of
activities af the end of the academic year.

KNOWLEDGE
TRANSFER

Working in teams within and across year groups
and courses; MSA students participate in peer
topeerlearning. In addition, collaborators,
participants and students engage in the transfer
of tangible and intellectual praperty, expertise,
learning and skills.

LARGE SCALE

This year approximately 850 students from
4 cohorts in MSA have worked on 42 projects
with partners.

QUESTIONS

For questions about MSA LIVE please contact the
MSALIVE team:
msalive@mmu.ac.uk

BLOG

live.msa.ac.uk/2023

SOCIAL
H#MSALive23

@msa.live.23
@TheMSArch

@MLA_TheMSArch

WEBSITE

Www.msa.ac.uk



