MANCHESTER SCHOOL
OF ARCHITEGTURE

GROUP 27

We are Group 27, collaborating with LifeShare a
homelessness charity in Manchester. We would like to
raise awareness related to the issue of ‘digital
exclusion’, how digital inclusion plays into the bigger
picture of ensuring everyone has equal access and
opportunities to the life enhancing benefits the digital

|
world can provide. The core focus is ‘reducing
inegualities’; particularly citywide inequalities which

| |

V11310

plays into the Greater Manch Digital In
Agenda. Despite the U.K. being an ‘economically
developed’ country, the technological skills gap is
wide.

Students will be involved in mostly a graphic design

processes and client interaction. Throughout the

project students will be working with Photoshop,

Illustrator and InDesign. The main aim is to use

graphic design knowledge, to follow real life practice

guidelines and engage with the initial stages of the o
RIBA plan of work. Learning how to use mapping !
software to create interactive maps that can he . ‘.\.j
implemented in both digital and physical media. a4
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Partners

We are working with the homelessness charity
LifeShare to tackle the digital exclusion that the
poorer elements of society are faced withona
daily basis - affecting their ability to access jobs,
opportunites, and information.

The MDC (Manchester Digital Collectivel is
comprised of several participatory organisations
such as ‘Back on Track’, ‘Barnabus’, or ‘Mustard Tree’
which operate to tackle homelessness. LifeShare
already help aid the homeless with shelter and food
provisions - however their tireless work via the

MDC in tackling the often ignored aspect of digital
exclusion makes them an intriguingly unique
charity.

Our primary contact with LifeShare/MDC has heen
Lara Bobat, who we thank for being tremendously
helpful in providing us with vital information,
statistics, and advice about the charity’s methods,
strategies, and goals.

We would also like to thank staff from Manchester
School of Architecture, namely Emily Crompton,
Jason Taylor, and Dominic Sagar - who's help

throughout the project aided us in making planning,

DIGITAL DIVIDE

INTERACTIVE MAP

5=

DIGITAL CAMPAIGN

We rana2week project to create an interactive map, alongside a
digital social media campaign that would then be able to support
aphysical, in person campaign. Throughout MSA Live, we liaised
with the Client, to create an overall set of outputs that would
match and compliment the graphic style established by the
conversations undertaken hetween outselves and the Client.

Digital Divide worked with Lifeshare and MDC, ahomeless charity
and digital collective, respectively, to act to support people
hetween the ages of 16-24, homeless and elderly, that have never
owned or used modern technology like smartphones or laptops.

As much of the country has migrated use of vital social services
- like healthcare, jobs, and payment for goods - online, those
who have never had the opportunity to use technology in a large
capacity, suffer exponentially in comparison. The campaign
aims to bring awareness to the MDC, created around the start
of the Covid-19 pandemic, throush the digital campaign, but
remains aware that many people who would need services o not
have the means to view this. As such, a complimentary physical
campaign was created to avoid being contradictory to the issue
of digital exclusion.
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MDC/LifeShare Information

The MDC brings different charities in Manchester to work
together towards one mission of “No more Digital Exclusion”.
MDC focuses on providing people with access to E-Learning
platforms, wehinar facilities, access to devices - and helps in
spreading awareness of digital poverty.

The MDC is powered by Lifeshare and provides free equipment,
free training, and funding information. Everything is shared so
that less time is spent on researching and applying more to
those schemes.

Whilst LifeShare is primarily focused on more conventional
charitable activities [e.g. sleeping facilities and food security),
MDC'’s targeting of digital poverty prioritises an often invisible
form of exclusion in our ever-modernising society.

FOUR CORE MOTIVES
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DEVICES: Provides people with an access to the INTERNET ACCESS: Provides internet access
digital world. with the help of other organisations.

-
LEARNING: Helps in gaining henefits to the
digital world and provides free online digital
training courses.

AWARENESS: Helps to make people become
aware of the digital exclusion.

TESTIMONIALS: LIFESHARE'S IMPACT

“.now that|
“Thank you... have an email
“| can use my with the address|
phone to call mobile phone Nl cankeepin
the foodbank I canaccess S contact with
hefore | pn, My UC and family and
arrive” 0 1ok for jobs.” friends.”

HOW DIGITAL SKILLS HELP

1% 44%

Helps them to manage physical
and mental well-being.

Helps them to connect better Makes them feel more
with family and friends. part of the family.

8%

Helps them to learn digital On average more is spent 01 11to 18 year olds say they'd
skills and eventually improve on household bills for those find it difficult to complete
their job prospects. without digital skills. school work without the internet.

The used devices and the digital skills can eventually help people in learning the online hasics. Examples
include setting up a phone or Wifi, setting up emails, filling out online forms, etc. Further henefits include
online safety, improving online healthcare services, creating spreadsheets and documents using office
programs, and accessing public services online. It also helps the disadvantaged in managing their money
via banking access, finding jobs online, and increasing their social circle through socialising online.

T

AL WA
LIFESHARE OFFICES: Speaking with Client at their
offices, and gaining understanding of the task.

LIFESHARE OFFICES: Visited on 16th May 2022



INTERAGTI“E MAP | /-~ Interactive Key Points: e.g, LifeShare Offices

e Simple Interface and search ‘layers’

MDC Logo Key Information appears —
when hovering
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INTERACTIVE MAP | FIGMA SOFTWARE INTERACTIVE MAP | FINAL DESIGN PROCESS

Figma was selected as the software to be used due to its ahility

to be used collahoratively. Seen helow is the flowchart method of ( 1. KEY LANDMARKS IN MANCHESTER IDENTIFIED )

{11

arrangement that makes it relatively simple and effective touse. r ~

Laysrs & Fage 1

Feniip 3

The team produced a hase map using Photoshop which
shows the area LifeShare and MDC provide their services.
We added icons of key landmarks across Manchester to
enable the user to orient easily.
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= The next step was producing a layer to locate the main
drop-off points LifeShare provide for donations of any
digital devices to help with their campaign. The team
produced an illustrations of the huildings to easily
locate them.
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Finally, we added the main streets across Manchester
: which people can access free wifi. Using Figma, as the
A user hovers over the street, the address and postcode
appearto easily locate the area.

-
LIFESHARE #|



“rusten

NEED) 6 0
INFURIMALIUN
EII

NEED FOOD? I@lumﬂ

- | LIEESHARE & MUG

oo un mage e
ST AODR 27 HODLESWORTH STREET MANERESTER,
e

4
ﬂ iy E——

» 4 87%

hem t©
sayichelPstNe
of peCP[‘E;f‘\e, it friends 27

connec

ofjobs require at least

r' some digital skills, 50
Jearning digital skils
significantly improves

your job prospects.

MSA

LIVE22 — ¢ ey |||?§g

OfTlto 18 year olds say they'd
find it difficult to complete
school work without the

INE N 7 A
WEREED &= NEED A PLACE
YUUR DUNATIONS TO SLEEP?

WE AN HELP YOU!

'ADAPTING T0 THE NEEDS OF THE CITY. We heln homeless &
winerable people across Greater Manchesler.

MSA
LVE22

OFFICE AND DROP-IN SERVICE:
FIRST FLOOR, 27 HOULDSWORTH STREET, MANCHESTER,
Key information regarding L  Lifeshare and MDG used
gadget drop-off locations TR astitle for the main
andthefood services - NEXUS ART CAFE, 2 DALE STREET, MANCHESTER, MTUIW poster toraise
are mentioned in the awareness for
poster to highlight the 10am-5pm both organizations
important services e
the charity provides 10amk5pm
10am-5pm Barcode is included in
;:m:m | the banner atthe
bottom of the poster to
easily link the charity's
wehsite for
The font and colour additional information
palaette used
throughout the
nosters, followetd =S IFESHARE &
Lifeshare’s graphics ;



Social Media Tile 001

WWE NEEN 6o
YUUR UUNALIUNS

VISIT
FOR MORE
INFORMATION

Social Media Tile 004

NEEDN & oo..... |
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Social Media Tile 010

Of people say it helps them to
connect better with friends and

LIFESHARE & MULG |

OFFICE AND DROP-IN SERVICE:
FIRST FLOOR, 27 HOULDSWORTH STREET,
MANCHESTER, MTIEB

WEEKEND BREAKFAST:

digi NEXUS ART CAFE, 2 DALE STREET,
antly improves MANCHESTER, MTIIW
prospects.
MONDAY 10am-5pm
TUESDAY 10am-5pm
WEDNESDAY  10am-5pn
THURSDAY 10am-5pm
Of 111018 year olds say they'd FRIDAY 10am-5pm
find it difficult to complete o 7am-9pm
school work without the I

CONTACT NUMBER: 01612350744

Social Media Tile 002 Social Media Tile 003

NEED FOOD?

55

WE CAN HELP

Social Media Tile 005 Social Media Tile 006

WE CAN HELP YOU!

TO SLEEP?

LIFESHARE'S FLAGSHIP INITIATIVE, CARDS
(CRISIS ASSESSMENT & REFERRAL DIVERSITY
SERVICE), TARGETS VULNERABLE AND
MARGINALIZED YOUNG PEOPLE AGED 16-25
IN MANCHESTER, PARTICULARLY THOSE WHO
ARE HOMELESS (OR AT RISK OF BECOMING
SO) AND THOSE AT RISK OF BEING SEXUALLY
EXPLOITED.

Social Media Tile 008 Social Media Tile 009

SOCIAL MEDIA CAMPAIGN
TILES

The undergraduates in charge of
posters then coverted their designs
|_ into even simpler, stylised tiles that
|I|||I| could be utilised on social media

such as Instagram. This required

MmOC| ilentifying elements of the posters
which carried the most symbolic/
relevant weight.,

Social Media Tile 011

PHYSICAL CAMPAIGN: POSTERS AND THEORETICAL PLACEMENTS
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Posters in leaflet-holder. Poster in display.

P
Theoretical urban placement 001 Theorem;al urhan nlacemem 002 Tlleorelical urban placement 003
(Bus-shelter) (Phone Booth) [(Digital Screen)
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DESIGN PROCESS AND SKILLS

The goal of the project was to allow undergraduates to learn a variety of skills over the two weeks the project
spanned. This included analogue and digital abilities. Firstly, we began with poster designs which were created
using hand-trawing. These were developed and finalised using digital softwares such as InDesign, Photoshop,
and Procreate. Using group-sessions and team discussions - these graphics were utilised by those creating
the interactive map using Figma; a collaborative weh-design software. In this way, students worked both
independently and as teams, and also explored new methods of design.

[1d ]| Ps |E 3

Adobe InDesion Adobe PhotoShop Procreate Figma
(Layouts) (Graphics and Editing) (Graphics) (Wehsite Design)

Group collahoration and teaching of skills.

CONCLUSION AND SUMMARY

The project helped all students invelve gain a greater understanding of the issues surrounding digital poverty
and exclusion - and what is being done to tackle this digital divide. The outputs of our project seek to create
two ways of increasing exposure and awareness of hoth these issues and charities such as LifeShare/MDC who
are tackling them. Physical advertising campaigns - the posters - are effective, particularly in urban areas such
as Manchester - in communicating issues graphically, but so are the converted social media tiles derived from
them.

The central output - the digital map - can he added to LifeShare’s wehsite due to its simple format - and will help
effectively communicate information to those in need or those wishing to help. Furthermore, this diversity of
strategies means that hoth those with and without digital means can discover the help they need or wish to
contrihute to.



ABOUT

Eachyearthe MSA LIVE
programme unites M Arch. year
01with B Arch. year 01and 02 and
M Land. Arch 01in mixed-year
teams to undertake live projects
with external partners to create
social impact.

LIVE PROJECTS

AIIMSA LIVE projects are live.
Alive projectis where an
educational organisation and an
external partner develop a brief,
timescale, and outcome for their
mutual henefit.

SOCIAL IMPACT

All MSA LIVE projects have social
impact. Social impactis the
effect an organization’s actions
have on the well-being of a
community. Our agendas are set
by our external collahorators.

EXTERNAL
PARTNERS

MSALIVE projects work with
many organisations: charities,
community groups, social
enterprises, community interest
companies, researchers,
practitioners and educators.

STUDENT-LED  BLOG

Our MSA masters students live.msa.ac.uk/2022
take the lead in the project
conception, brief development, sncl ‘“.
delivery and co-ordination of

_ #MSALlve22
a small project. Other cohorts
joined for an eventiul 2 weeks e

@TheMSAreh

of activities atthe end of the
academic year.

KNOWLEDGE
TRANSFER

Working in teams within and
across year groups and courses;
MSA students participate in peer
to peer learning. In addition,
collahorators, participants and
students engage in the transfer
of tangible and intellectual
property, expertise, learning and
skills.

LARGE SCALE

This year approximately 950
students from 4 cohorts in MSA
have worked on 35 projects with
partners.

QUESTIONS

For questions about MSA LIVE
please contact the MSA LIVE
team:

msallve@mmu.ac.uk

@MLA_TheMSArch

WEBSITE



